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ˮ͔͔͙͔ͣͤͤ͘ ͔͎͒ͣͦͪ͊ͺ͙;͔͚ͫͦ͟ 
ͫͭͪͯͭͯͪ͟· ͔͔͙ͤ͊ͫͤ͡Ύ 

˽͙ͦͫ͟ ͍͔͔͙ͯͪͤͤͦͫͭ ͍ ͋ͯ͒΅͔ͣ ͙  
ͫͦͤͤͦͫͭ͟͡Έ ͙ͫ͊ͭ͟Έ VALUE 

˾ͦͫͭ ͔͍͔͙ͤ͒ͦͪΎ ͟ ͔ͪ͊ͣͤ͟͡·ͣ 
͙ͦͣͣͯͤ͊͟͟ͼ͙Ύͣ ͔͍͋ͪͤ͒ͦ 
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ˤ͔ͫ ͔͔͙͔ͤ͊ͫͤ͡ ˾̅Σ ͣͤ͡Φ ;͔͡Φ 

ˮͫͭͦ;͙ͤ͟Υ ˾ͦͫͫͭ͊ͭΣ нлмлΣ ͔͔͙͔ͤ͊ͫͤ͡ лҌ ͔ͭ͡Σ ͎͔ͦͪͦ͒ͫͦ͟ ͙ ͔ͫ͡Έ͔ͫͦ͟Σ ͤ͊ ͤ͊;͊ͦ͡ ͎ͦ͒͊ 
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ˮͫͭͦ;͙ͤ͟Υ ˾ͦͫͫͭ͊ͭΣ нлмлΣ ͔͔͙͔ͤ͊ͫͤ͡ лҌ ͔ͭ͡Σ ͎͔ͦͪͦ͒ͫͦ͟ ͙ ͔ͫ͡Έ͔ͫͦ͟Σ ͤ͊ ͤ͊;͊ͦ͡ ͎ͦ͒͊ 

ˤ͔ͫ ͔͔͙͔ͤ͊ͫͤ͡ ˾̅Σ ͣͤ͡Φ ;͔͡Φ 



˴͊͟ ͔ͣͤΎ͔ͭͫΎ ͍͚ͦͪ͊ͫͭͤͦ͘ ͍ͫͦͫͭ͊ 
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рΣл ͣͤ͡Φ;Φ 

млΣл ͣͤ͡Φ;Φ 

мрΣл ͣͤ͡Φ;Φ 

нлΣл ͣͤ͡Φ;Φ 

нрΣл ͣͤ͡Φ;Φ 

10-мф ͔ͭ͡ 

20-нф ͔ͭ͡ 

30-оф ͔ͭ͡ 

40-пф ͔ͭ͡ 

50-рф ͔ͭ͡ 

60-сф ͔ͭ͡ 
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2020

ˮͫͭͦ;͙ͤ͟Υ ˾ͦͫͫͭ͊ͭΣ ͔͔͙͔ͤ͊ͫͤ͡ лҌ ͔ͭ͡Σ ͎͔ͦͪͦ͒ͫͦ͟ ͙ ͔ͫ͡Έ͔ͫͦ͟Σ ͤ͊ ͤ͊;͊ͦ͡ ͎ͦ͒͊ 



ˮ͙ͣͨ͊͟͡ͼ͙͙ 

Å˿  ͭͦ;͙͟ ͔͙ͪͤ͘Ύ ͦ͋Ά͔ͣ͊ ͙͔͋ͤͫ͊͘ ͙͙͊ͯ͒ͭͦͪΎ 
рлҌ ͙͔͔ͨͪͦ͋ͪͭ͊ͭ ͋ͦ͡Έ΄͙͚ ͙͙͔ͨͪͦͪͭͭ 

 

Ås ͟ͼ͔ͤͭ ͍ ͙ͦͣͣͯͤ͊͟͟ͼ͙͙ ͫ рлҌ ͤ͊ ͔ͨͪͦͫͭͦͭΣ 
͍͔ͯ͒ͦ͋ͫͭΣ ͙͒ͦͫͭͯͨͤͦͫͭΦΦΦ 
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ˣͦ͡Έ΄͙͍ͤͫͭͦ ͙ͦ͗͒͊Όͭ ͙͔͒ͭ͡͡Έͤ·͚ 
͙͙ͪͫ͘͟ ͙ ͫͦͤͤ͟͡· ͟ ͔͔͔͙ͫ͋ͪ͗ͤΎͣ 
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ˮͫͭͦ;͙ͤ͟Υ COMCON, ˴ ͙͙ͪͫͤ͘·͚ ˻ͭ;͔ͭ 

Ωsмл 
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˿ͯ΅͔͍͔ͫͭͤͤ·͔ ͙͔͔͙ͣͤͤ͘Ύ ͔͔͚ͣͦ͒͡ 
͔͙͔ͨͦͭͪ͋ͭ͡Έ͎ͫͦͦ͟ ͍͔͔͙ͨͦ͒ͤΎΦΦΦ 
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ˮͫͭͦ;͙ͤ͟Υ COMCON, ˴ ͙͙ͪͫͤ͘·͚ ˻ͭ;͔ͭ 



˽͔͙͔ͦͭͪ͋ͭ͡Έ ͍͔͔͒͘ ͔ͫͦͤͤ͟͡ 
͙ͫ͊ͭ͟Έ VALUE 
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VALUE  = 

Brand 
Equity 

Product 
Benefit + 

Price 



ˮ͙ͣͨ͊͟͡ͼ͙͙ 

Å˽ ͦ͒;͔͙͍͙͔ͪ͊ͤ͟ ͔͔͋ͤͺ͙ͭ͊ ͍ ͙ͦͣͣͯͤ͊͟͟ͼ͙͙Υ 

ï̏ ͣͦͼ͙ͦͤ͊͡Έͤ·͔ ͙ͦͣͣͯͤ͊͟͟ͼ͙͙ 

ï˾ ͊ͼ͙ͦͤ͊͡Έͤ·͔ ͎͔͊ͪͯͣͤͭ·Υ ͍͔͙ͫͪ͊ͤͤΎΣ 
Ή͔ͫͨͪͭͤ͟·͔ ͔͙ͣͤͤΎΣ ͎͙͙͊ͪ͊ͤͭΣ Ή͔ͤ͒ͦͪͫͣͤͭ 

Å˨ ͍͔͙͔ͦ͋͊ͤ͡ ͔͔͋ͤͺ͙ͭ͊ ͍ ͙ͦͣͣͯͤ͊͟͟ͼ͙͙Υ 

ï˴ ͔ͦͤ;ͤ·ͣ ͔͙͔ͨͦͭͪ͋ͭ͡Ύͣ ό͔͍ͨ͊ͪͭͤͪͫͭ͊ύ 

ï˽ ͎ͪͦͪ͊ͣͣ· ͎͍͙͔͋͊ͦͭͦͪͭ͡͡Έ͙ͤͦͫͭ 

Å˽ ͪͦͣͦΣ trial ͨ ͔͙ͪͦ͒Σ ͨͦ͒͊ͪͦ͟ ͘  ͊ͨ ͦͯͨͯ͟͟ 
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̏ͣͦͼ͙ͦͤ͊͡Έͤ͊Ύ ͙ͦͣͣͯͤ͊͟͟ͼ͙Ύ 
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˾͊ͼ͙ͦͤ͊͡Έͤ·͔ ͔͔͋ͤͺ͙ͭ· 
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˨͍͔͙͔ͦ͋͊ͤ͡ ͔͔͋ͤͺ͙ͭ͊ 
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Sponsored of the edition 
(67% of the normal price ) 

Bought all ads in the paper  

DŀǾŜ ǘƘŜ ŀŘǎ ǘƻ ŎƻƳǇŀƴƛŜǎ ŀƴŘ ǇŜƻǇƭŜ ǿƘƻ ƴƻǊƳŀƭƭȅ ǿƻǳƭŘƴΩǘ ŀŦŦƻǊŘ ƛǘ 



˽ͪͦͣͦ ͙͍͊ͭͤͦͫͭ͟Έ 
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Trial 
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At the online service rentobile.com, users can 
rent mobile phones for a monthly fee, instead of 
buying them. They are allowed to use the rented 
phone for as long as it takes for them to find a 
phone they wish to buy, and they can then 
simply return the old one. This allows people to 
regularly test new phones without having to buy 
them immediately. The phones on offer in this 
campaign come from all the well-known 
manufacturers, such as Nokia, Samsung and 
RIM. 



˶ͦΎ͡ΈͤͦͫͭΈ ;͔͔ͪ͘ ͫͦͼ͙͊͡ΈͤͯΌ 
͍͔͍͔ͦͭͭͫͭͤͤͦͫͭΈ 
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Brand Equity ό͙͔͋ͤͫ͘ύ - ;͔͔ͭͦ͟ 
͙ͨͦ͘ͼ͙͙͍͙͔ͦͤͪͦ͊ͤ ͒͡Ύ ͎ͣ͊ͦͦ͡ ͙͔͋ͤͫ͊͘  
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Put Your Title Here 20 



˾ͦͫͭ ͔͍͔͙ͤ͒ͦͪΎ ͟ ͔͔ͪ͊ͣ͟͡ 

21 

ˢ͙͙ͯ͒ͭͦͪΎ 2005 2009 

˸мс-29 45% 39% 

ˬмс-29 30% 26% 

˸ол-50 24% 25% 

ˬол-50 17% 16% 

ˢ͙͙ͯ͒ͭͦͪΎ 2005 2009 

˸мс-29 24% 18% 

ˬмс-29 22% 16% 

˸ол-50 28% 25% 

ˬол-50 19% 18% 

˽͙͙͍͔ͦͭͤͦ͘ ͙͙͡ ͔͚ͤͭͪ͊͡Έ͔ͤͦ ͦͭͤͦ΄͔͙͔ͤ ͟ ͔͔ͪ͊ͣ͟͡ 

˽͍͔͔͙͔ͦ͒ͤ ͍ͦ ͍͔ͪͣΎ ͔͎ͪ͊ͣͤͦͦ͟͡ ͋ͦ͊͟͡ ͤ͊ ́ˤΥ ͨͪͦ͒ͦ͗͊͡Όͭ ͔ͫͣͦͭͪͭΈ 

ˮͫͭͦ;͙ͤ͟Υ TNS Gallup, MMI 
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ˮͫͭͦ;͙ͤ͟Υ Y&R/Brand Asset Valuator ˾ͦ ͙ͫͫΎΣ нл ͔͎͙͚͊ͭͦͪ͟Σ мнр ͔͍͋ͪͤ͒ͦ  

˨͍͔͙͔ͪ ͟ ͔͋ͪͤ͒͊ͣΣ мс-65, % 



˭͊͒͊;͊ ͙ͦͣͣͯͤ͊͟͟ͼ͙͚ - ͒ ͍ͦͫͭ͊͡ΎͭΈ 
added value ͊ ͙͙͙ͯ͒ͭͦͪ 
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ˣ͔ͪͤ͒ 
˽͔ͦͤ͘͡·͚ 
͔͍͙ͫͪͫ  ͙͙͡ 
͔ͦͤͭͤͭ͟ 

˽͔͙͔ͦͭͪ͋ͭ͡Έ ˾͔͊ͣ͊͟͡ 

ˣ͔ͪͤ͒ ˾͔͊ͣ͊͟͡ ˽͔͙͔ͦͭͪ͋ͭ͡Έ 

͙́ͪ͊͒ͼ͙ͦͤͤ͊Ύ ͔ͪ͊ͣͤ͊͟͡Ύ ͔ͣͦ͒͡Έ 

˸͔ͦ͒͡Έ Marketing with Meaning 



˾͔͊ͣͤ͊͟͡Ύ ͔ͣͦ͒͡Έ ͔͔ͦ͋ͫͨ;͙͍͔͊ͭ visibilityΣ ͤͦ ͒͡Ύ 
͔͔ͦ͋ͫͨ;͔͙ͤΎ ͦ͡Ύ͡Έ͙ͤͦͫͭ ͙ͦͣͣͯͤ͊͟͟ͼ͙͙ ͒ͦ͗ͤ͡· 

͍͔͍ͯ͒ͦͭͦͪ͡ΎͭΈ ͔͙ͨͦͭͪ͋ͤͦͫͭ ͙͙͙͊ͯ͒ͭͦͪ  
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˽ͦͣͦ΅Έ ͍ ͔ͪ΄͔͙͙ͤ ͤ͊ͫͯ΅ͤ·ͻ 
͔ͨͪͦ͋ͣ͡ 
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To promote their new album, the Australian rock 
band AC/DC has produced a music video in Excel 
format. As many people like to browse the 
Internet during working hours, many companies 
equip themselves with a firewall, which 
prevents access to the Internet and thus to 
video portals such as YouTube. Under the slogan 
"AC/DC rocks the office", the band has produced 
the video in xls format. The moving images are 
thus produced with ASCII and result in a fluid 
overall picture. 


